Medical television programming in China by Xiao, Yumeng
  
 
 
Medical Television Programming in China 
 
A Thesis  
Submitted to the Faculty  
of  
Drexel University  
by  
Yumeng Xiao 
 in partial fulfillment of the 
 requirements for the degree 
 of 
 Master of Science in Television Management  
September，2014 
 
 
 
 
 
 
 ii 
 
 
 
 
 
 
 
© Copyright 2014 
Yumeng Xiao All Rights Reserved 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 iii 
ACKNOWLEDGEMENTS 
 
 
I would like to acknowledge and express my deepest appreciation to my program 
director, Albert Tedesco, who offered his continuous advice and encouragement 
during the past two years. 
 
I would like to express my very sincere gratitude to my thesis advisor, Philip Salas 
who gave me valuable advice regarding this thesis. Without his guidance and help, 
this thesis would not have been possible. 
 
To my loving parents and friends, thanks for being supportive. 
 
 
 
 
 
 
 
 
 
 
 
 
 iv 
TABLE OF CONTENTS 
TABLE OF FIGURES .............................................................................................................. vi 
CHAPTER ONE: INTRODUCTION ........................................................................................ 1 
1.1 Introduction .................................................................................................................. 1 
1.2 Statement of the Problem ............................................................................................. 7 
1.3 Purpose of the Study..................................................................................................... 8 
1.4 Research Questions ...................................................................................................... 9 
1.5 Significance to the Field ............................................................................................... 9 
CHAPTER TWO: REVIEW OF THE LITERATURE ............................................................ 11 
2.1 The History of Television Health programs in China ................................................. 11 
2.2 The Growing Chinese Television Market ................................................................... 15 
2.3 Seniors, the Dominant Audience Group ..................................................................... 15 
2.4 Regulations ................................................................................................................. 16 
CHAPTER THREE: METHODS ............................................................................................ 19 
3.1 Introduction ................................................................................................................ 19 
3.2 The X Doctor .............................................................................................................. 22 
3.3 The Encyclopedia Talk Show ...................................................................................... 24 
3.4 Health Matters the Most ............................................................................................. 27 
CHAPTER FOUR：RESULTS ............................................................................................... 31 
4.1 Should Yang-sheng programs be more entertaining? ................................................. 31 
4.2 How do writers and producers avoid making mistakes on science information? ....... 32 
CHAPTER FIVE: DISCUSSION ............................................................................................ 34 
  
v 
LIST OF REFERENCES ......................................................................................................... 35 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
vi 
TABLE OF FIGURES 
Figure 1  The Share of Life Service Television Programs in China ......................................... 3 
Figure 2  Audiences Characteristics of Life Service Programs ................................................ 6 
Figure 3  Audience Loyalty to Jian Kang Yi Shen Qing (Easy Health) .................................... 6 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 vii 
ABSTRACT 
Medical Television Programming in China: 
How to Create a Successful Yang-sheng Program in China 
  
Yumeng Xiao 
 
 
 
 
Yang-sheng television shows are health-related programs that introduce 
suggestions on Chinese medicine, diet and fitness, generally targeted to senior 
audiences. There are over 1300 yang-sheng programs on Chinese television, but 
only a few can be named by audiences. Most of the shows are not well-produced 
and have no specific characters. The format lacks creativity. These shows are very 
similar to each other, because once a program gains popularity, it is often imitated. 
By studying four well-known shows, Yang Sheng Tang, The X Doctor, The 
Encyclopedia Talk Show and Health Matters the Most, the research concludes that 
there should be more medical professionals joining the production teams, not as 
consultants, but highly involved in the production process. 
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CHAPTER ONE: INTRODUCTION 
 
1.1 Introduction 
The Chinese word yang-sheng, meaning nourishing life, is a well-accepted 
concept in China. The word originated from an ancient Chinese medical book 
Huang Di Nei Jing, which can be dated back to 2700 BC. Yang-sheng is about 
improving the quality and longevity of life and gaining wisdom through a variety 
of means. It is a significant component of Chinese medicine and religion, 
particularly Daoism (Wang, 2011). Today the word is connected to lifestyle, health 
and medical issues particularly for seniors (Zhang, 2012). 
 
Yang-sheng television shows are health-related programs targeted toward 
senior audiences (Zhang, 2012). In general, these shows introduce suggestions on 
Chinese medicine, diet and fitness (Shi, 2013). The formats and content of these 
shows are different from each other. For instance, Mei Shi Xin Qi Xiang (Food 
Atmosphere) is a cooking show produced by Tianjin Television. (Tianjin is a city 
in China. Each province and city is allocated a satellite television station, 
competing for national market share). Unlike most other shows in the same genre, 
there’s neither yang-sheng nor health in the title. The content is always about how 
to become healthier through better diet. Bai Ke Quan Shuo (The Encyclopedia 
Talk Show), produced by Hunan Television, was an entertainment talk show which 
introduced knowledge form different industries, but the topics evolved to 
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yang-sheng in its later seasons. Jian Kang Quan Jia Fu (Healthy Family) 
produced by China Central Television (CCTV), is a show which aired daily during 
the May Day holiday, a three-day nationwide vacation, in 2010. It gave audiences 
health suggestions through the presentation of mini sitcoms and interactions 
between the host and celebrities. Zhong Yi Yang Sheng Da Jiang tang (Classroom 
of Chinese medicine), produced by Shenzhen Television, invited professionals to 
give speeches, which is one of the most common formats of Chinese yang-sheng 
programs. 
 
According to a 71 city study conducted by CSM Media Research from 
January to October 2010, there were 379 channels airing 1300 yang-sheng 
programs (Wu, 2008). The categories included education, travel, sports, food and 
life service. Life service television is programming that provides daily information 
and specific instructions to audiences about clothes, food, living and 
transportation (Huang, 2009). Among the different categories, life service 
yang-sheng programs represented 46,000 hours, or 96.5% of yang-sheng programs. 
Among 1300 programs, 1262 were in this category (Li, 2014). 
 
Yang-sheng programs in the life service category usually provide health 
suggestions. The topics are about health care, exercise and healthy food. Almost 
all of the shows are produced in studio. The most common format consists of 
conversation between the host and professionals/guests; occasionally the host or 
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the professionals will interact with the studio audience. Additionally, pre-produced 
film packages are utilized (Shi, 2013). 
 
From 2009 to 2010, yang-sheng programs under the category of life service 
grew from 35,000 hours to 48,000 hours, or 35.1% (Shi, 2013). Among all 
television shows airing during this period, life service shows occupied 4.1% (See 
Figure 1). Yang-sheng programs occupied 8.4% of the category, which means life 
service yang-sheng programs is only a small branch compared to other programs 
such as news, reality shows and TV series etc. The small genre is targeting toward 
a niche market, audiences older than 45 (Xiao, 2013). 
 
 
Figure 1 The Share of Life Service Television Programs in China 
(Wu, 2008)  
 
 
These kinds of shows are normally shot in studios owned by television 
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stations and costs are low, compared with shows booking celebrities (Ding, 2012). 
Many experts are willing to work for no compensation as long as they can be on 
television. Low production costs and ease of execution made it very a popular 
format among local television stations. From January to October of 2010, 94.4% 
of life service yang-sheng programs aired on local television stations, and 2.1% 
aired on central and provincial satellite television channels (Shi, 2013). 
 
The ratings are strongly affected by the influence of the channels (Xiao, 2013). 
Approximately 47% of yang-sheng programs are aired on local channels, 
including provincial cable channels and city channels, while they occupy 57.8% 
of viewing time. On the other hand, central channels, such as CCTV, represent 
1.1% of all programs and 18.8% of viewing (Ding, 2012). 
 
Most audiences of yang-sheng television shows have a secondary education 
level, older than 45 (Zhao, 2012). These groups are willing to improve their health 
by following the instructions on television for a variety of reasons. First, local 
cultures are attractive to local audiences. As a significant part of Chinese culture, 
Chinese medicine can provide a traditional cultural atmosphere. Additionally, 
older audiences are more willing to accept the concept of Chinese medicine 
(Wang, 2011). The shows’ producers have made the information much easier to be 
understood. Audiences are more willing to learn (Xiao, 2013). Diet and exercise 
are practical to older audiences’ daily lives; the methods introduced by the 
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programs are convenient and economical, which fits the elder audiences’ practical 
consumption habits and price sensitivity (Shi, 2013). Seniors also have more free 
time and they are willing to watch television, while young people tend to spend 
more time on the internet (Ding, 2012). 
 
These audiences have several features. Compared to other programs, 
audiences of yang-sheng programs are made up of 60% women and 40% men. 
The female proportion of the audience is larger than that of audiences of other 
programs, which is 50% (See Figure 2). Audiences over 45 are more loyal 
compared to general audiences, which is the highest among all audiences. For 
instance, Jian Kang Yi Shen Qing (Easy Health) is a show produced by Liaoning 
Television. The loyalty of its audience is steady besides Spring Festival and 
National Day, the two largest nationwide festivals (See Figure 3). The portion of 
people at junior and senior high school education level are higher than others 
(Ding, 2012). 
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Figure 2  Audience Characteristics of Life Service Programs  
(Wu, 2008) 
 
 
 
 
Figure 3  Audience Loyalty to Jian Kang Yi Shen Qing (Easy Health) 
  (Wu, 2008) 
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According to a CSM Media Research study conducted in October, 2010, the 
audiences of life service yang-sheng programs consist of people over the age of 45. 
Yang-sheng programs follow senior’s viewing habits, such as airing in day time 
instead of prime time or late night. In the past ten years, younger audiences have 
started to pay more attention to their wellness (Liu, 2011). Since more and more 
young people have moved to big cities such as Beijing, Shanghai and Guangzhou, 
the fast pace and high pressure make them sorry about their health (Xiao, 2013). 
Television shows should make some changes to attract young people (Shi, 2013). 
 
1.2 Statement of the Problem 
There are over 1300 yang-sheng programs on Chinese television, but only a 
few can be recalled by audiences (Zhou, 2012). Most of the shows are not 
well-produced and have no specific characters. The format lacks creativity. 
Basically these shows are very similar to each other, because once a program gets 
popular, others will imitate it (Zhao, 2012). The most popular format is a 
combination of hosts, professionals and audiences talking to each other and doing 
experiments or games together. This is not found in any other formats (Zhou, 
2011). This format applies to Health Road, Chinese Medicine, The Encyclopedia 
Talk Show, Health Matters the Most, etc. Although many shows have made an 
adjustment to the basic format, it doesn’t seem to make a difference to audiences. 
Lack of creativity is a big problem that the health shows are experiencing (Zhou, 
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2011). 
Chinese television writers and producers do not have professional medical 
knowledge. Most of the people working for health and medical programs have 
only worked in the television industry (Li, 2013). Medical professionals are only 
guests of the shows and are not involved in the production process. On the other 
hand, in the U.S, many hosts are current or former doctors. The employees should 
meet the standards of a television professional with a certain amount of medical 
knowledge (Liu, 2011). 
 
Compared to the television industry, print media have more professional 
writers and editors of medical content (Liu, 2011). These people have graduated 
from medical schools and some have worked for hospitals, but they choose to find 
a job in the television industry, which is regarded as unrelated to their original job 
(Zhou, 2011). This is part of the reason that television stations are lacking in talent 
with both production and medical knowledge. In Germany, editors and reporters 
need to acquire a master’s degree in medicine to produce a health program on 
television (Shi, 2013). 
 
1.3 Purpose of the Study 
The purpose of this study is to research the most well-known yang-sheng 
television programs currently in China. A study of the process of production, 
branding and characters of the shows, writers and producers can help to provide 
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better programs. 
Television stations that want to innovate can learn from the stations that 
developed unique strategies, such as introducing entertaining and foreign formats. 
The research will help them to create better shows. 
 
1.4 Research Questions 
1. Should yang-sheng programs be more entertaining and less serious? 
2. How can a yang-sheng program become more rigorous on health and 
scientific information? 
 
1.5 Significance to the Field 
 
The Chinese people’s demand and passion for wellness has never been 
stronger (Wang, 2011). The most important function of a yang-sheng program is 
to provide audiences with simple and practical health knowledge at a low cost. 
This is very meaningful to society since current medical resources cannot meet 
demand. It saves people’s money and time going to the hospital when they have 
minor illnesses (Qiao, 2013). These shows also efficiently improve people’s health 
knowledge. 
 
The research is intended to be a guide to writers and producers on how to 
create a rigorous and scientific show with trustworthy branding and high ratings. 
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The research will look into the genre’s history, analyzing four different shows’ 
features and their strategies. 
 
The existing research focuses on criticizing problems such as poor 
production quality and false information, but few have raised practical solutions. 
This study will provide guidance for writers and producers on how to find the 
right strategy for a yang-sheng program. 
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CHAPTER TWO: REVIEW OF THE LITERATURE 
2.1 The History of Television Health programs in China 
Chinese television health programming began in January, 1960, two years 
after the country’s first television station was built (Li, 2013). The first health 
program was Yi Xue Gu Wen (Medical Advisor), launched by Beijing Television 
(now China Central Television). Subsequently, more shows were launched such as 
Wei Sheng Chang Shi (Common Sense of Hygiene) and Wei Sheng Yu Jian Kang 
(Hygiene and Health). Since the medical and economic level in China was not as 
developed as today, these shows received attention due to their social value (Luo, 
Tao, Huang, 2005). They helped spread modern medical science among Chinese 
audiences, who at the time were not generally well educated. Learning this 
information through television contributed to an improvement in people’s health 
(Guo, 1991). 
 
In the early stages, the content covered common disease, disease prevention 
and traditional medicine. Medical professionals in Beijing were invited to the 
studio to give live speeches for television audiences. Famous experts, such as Chu 
Fu Tang, Lin Qiao Zhi, Wu Jie Ping and Huang Jia Si had given lectures on the 
show (Zhang, 2013). In 1963, the Chinese Medical Association (CMA) founded a 
Medical Broadcasting Committee. The committee provided assistance in 
providing topics, recommending writers and speechmakers, and checking content 
(Guo, 1991). This cooperation became unique to Beijing, not popular in other 
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cities and television stations. In 2013, China Central Television (the former 
Beijing Television) and Beijing Television, both located in Beijing, continue to 
consult with the local medical group for their content (Li, 2013). 
 
During the 1960s, health shows were normally short, simple, didactic and 
political. The only three shows aired exclusively in the Beijing area, so they didn’t 
have much effect. From 1966 to 1976, China experienced a Cultural Revolution. 
Like other industries in China, television was greatly affected. Beijing Television 
stopped airing health shows to focus on political propaganda (Wu, 2010). 
 
From 1976 to 1991, the television industry recovered from the massive 
changes caused by the Cultural Revolution and continued to develop. The 
economy and medical resources grew during these years. The political 
environment was no longer tense since domestic political conflict came to an end. 
These factors contributed to the progress of the television industry. The state 
administration published policies to support the industry (Wu, 2010). Television 
programs, including health shows, were improved in format and content, and 
producers communicated with foreign countries to exchange experiences. During 
this time, other television stations produced health shows, several of which 
became influential, such as Health and Wellness (Guangdong Television) and 
Health Consultant (Guangxi Television) (Zhou, 2011). 
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In the 1990s, the quality of television shows had improved compared to the 
1960s. For instance, Health Road and Chinese Medicine both launched in this 
period. Compared to the earlier shows, health shows in the 90s became more 
entertaining and well-produced (Shi, 2013). Audience demand became diverse and 
individual. This is due to more families owning television sets while few had them 
previously. More audiences mean more demand. As more and more health shows 
appeared, the early ones like Hygiene and Health could no longer meet audience 
needs. Compared to the latest entertaining health shows, the early ones lacked 
creativity and were cancelled (Yun, 2011). 
 
Television health shows advanced greatly since the 1990s. Television stations 
such as Beijing and Zhejiang began the format of hosts communicating with 
audiences via telephone during a live broadcast. This format made it possible for 
the shows to answer audience questions. Audiences liked the interaction, and 
ratings increased. This format was imitated by other television stations, becoming 
the most common format for health shows (Qin, 2002). 
 
The most well-known and long-lasting Chinese television health show, 
Wellness Road, was launched by China Central Television on July 6th, 1996 (Shi, 
2013). The show was a revision of Health and Hygiene, but the style and format 
were totally different from the original version. It was relaxed and informative 
rather than serious and educating.  
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Another significant show, Chinese Medicine, launched on June 1st, 1998. The 
show’s slogan was “Care about life and health, and serve the Chinese audience 
around the world”. It was broadcast weekly on CCTV International, and became 
one of the most famous shows on CCTV (Zhang, 2012). Besides providing health 
information, it also spread the culture of Chinese medicine (Wu, 2010). 
 
In 2003, China suffered from an outbreak of Severe Acute Respiratory 
Syndrome (SARS). This infectious disease caused 224 deaths in Mainland China 
(Huang, 2009). The crisis made people value their health like never before. Health 
programs were highly viewed with high ratings at the time (Ma, 2011). Many 
people who previously didn’t care about health shows began watching, with 
multiple television stations producing health programs. The pace of production 
slowed as the health crisis eased; several shows ended, such as Health Train 
(Shangxi Television) and Healthy Life (Chongqing Television). However, many 
shows’ ratings performed steadily and attracted a fixed audience group; people 
who would watch each episode of the shows. These had become the most 
well-known brands (Qin, 2002). 
 
In 2009, the concept of yang-sheng become popular nationwide. Many shows 
used yang-sheng as their selling point. The year was called the “golden time” of 
yang-sheng programs. Since then, the genre has made strong progress (Shi, 2013). 
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2.2 The Growing Chinese Television Market 
Although television existed as early as 1958 in China, the industry didn’t 
develop fully until the 1980s due to political conflict. The country reformed and 
opened to western countries in 1978. During the following twenty years, the 
number of television stations grew 134.7% on average each year (Yue, 2009). In 
this period, television became the dominant medium in China. In 2011, China had 
2607 television stations and television broadcasting companies; 1329 television 
programs, which was 86.7% more than in 2001. The industry produced 2,641,900 
hours of content. In 2013, there were 164 million cable television users and 
45,278,600 users of digital television (Yi, 2009). 
 
2.3 Seniors, the Dominant Audience Group 
Though the television industry grew stronger, new media also developed 
rapidly. There were more than 300 video websites in China in 2011 (Qiao, 2013). 
The most well-known websites were Youku and Tudou, similar to YouTube. They 
also provided television and movie content that required only a small subscription 
fee. Although the number of TV sets in Chinese families was growing, video 
websites and social media caused a decrease in the number of television viewers 
(Zhou, 2010). As in other countries, Chinese young people were more attracted to 
the internet, since they can choose what and when to watch (Yi, 2011). In China, 
online content is less regulated then television, which makes it much more 
entertaining, with greater variety and creativity compared with traditional 
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television. Because of this, it has become hard for television programs to attract 
young audiences (Xiong, 2013). Even for the most popular reality shows, a large 
amount of people choose to watch them online. Since young people turn away 
from television, it is important to attract older audiences since they are dominant 
(Fan, 2000). 
 
In China, the aging population is growing 10 million each year. In 2020, the 
population of people older than 65 will be 167 million. China will become an 
aging society by then (Fan, 2000). Different from young people, seniors require 
more medical information and resources. Since Chinese culture values longevity 
of life, keeping healthy is one of the most important parts of people’s lives after 
retirement. 
 
2.4 Regulations 
   The State Administration of Radio Film and Television (SARFT) has always 
been strict in regulating media content. From 2006 to 2014, SARFT forbade the 
broadcast of foreign cartoon programs between 5:00pm and 8:00pm; the broadcast 
of sexual enhancement advertisements; local satellite television broadcasting 
talent contests during prime time; regulated the numbers of dating and game 
shows, and restricted stars from Hong Kong and Taiwan from being hosts in 
Mainland China (Ma, 2011). 
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Entertainment programs received the strictest and most detailed scrutiny. “A 
directive issued in 2007 dictated the terms of participation in televised talent 
selection shows: in singing competitions, 75% of the songs in each airing had to 
be “patriotic”; the host was not to refer to the contestants, guests of honor, judges, 
or other entertainers as “brother” or “sister”; cell phones and telephones were not 
to be used to cast votes, nor would online voting or other off-site voting methods 
be permitted.” (Ma, 2011) 
 
   In 2011, another directive ordered satellite television channels to air more 
news and programming on culture, education, and technology. The directive was 
officially called “On Going a Step Further to Strengthen the Management of 
Satellite Television Programs”. It is popularly known as the “limited entertainment 
order” (Qiao, 2013). The order also implemented controls to prevent “excessive 
entertainment and vulgar tendencies” (SARFT) The order limited the broadcast of 
dating shows, talent competitions, and five other similar types of programs. 
Between the prime time hours of 7:30 pm and 10:00 pm, satellite television 
stations could not air more than two of these programs weekly, and the airing of 
these types of programs was not to exceed nine shows nationwide. The “limited 
entertainment order” was not the only prohibition published by SARFT. The 
prohibitions represent great challenges for provincial satellite channels for 
high-profile programs. 
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Yang-sheng programs were not suppressed but encouraged by SARFT since 
they were education, moral and exposed audiences to traditional Chinese culture. 
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CHAPTER THREE: METHODS 
3.1 Introduction 
Yang sheng tang is a television health program, or yang-sheng program that 
targets senior audiences aged 55-75. It was launched in 2009 by the Beijing 
Education Channel. The show airs daily at 5:23, and is 57 minutes in length. The 
lead-in show is Star Joy, an entertainment show featuring celebrities. The lead-out 
is the local 6:30 pm news. Similar to a talk show, the format is a combination of 
conversations between the host and invited professionals in the studio, plus 
several mini feature films. The show introduced a variety of strategies for people 
to keep healthy based on different jie qi, the 24-calendar cycle of seasons and 
climate. The show functions as an important information provider to the audience 
and has uniquely strong connections with local audiences. Some have called it a 
citizens’ information market (Xiao, 2013). It was so successful that, in 2011, 
executives moved it from the local channel, Beijing Education Channel, to a 
satellite channel that aired nationwide in China, Beijing Television. The producers 
also increased the length from 30 minutes to 45 minutes, and 57 minutes by the 
end of 2011. Its high credibility and practical content helped the show gained 
audiences rapidly. As of July, 2014, the show had produced 1432 episodes (Li, Tao, 
2012). 
 
To meet the demand of senior audiences, the show’s production style is 
rigorous and traditional. In order to build this brand image, the hosts talk and dress 
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in a particular way. Two hosts alternate, Liu Jing and Yueyue. They are all in their 
thirties. Their style is graceful and mature, but also makes people feel like 
neighborhood girls, close to the audiences. A study of the show’s style revealed 
that during 18 programs in November 2013, the hosts always wear suits and pants 
to show a mature and modest side. Yang sheng tang invites physicians and 
professionals from hospitals and universities in Beijing, depending on the subject. 
Of the 18 programs broadcast in November 2013, the average age of the guest 
professionals was 52, the highest was 81. This is due to senior audiences finding 
older Chinese doctors trustworthy. The topics are always connected to the diseases 
that seniors care most about, such as those of the heart, bone, kidney and spleen 
(Li, Tao, 2012). 
 
The concept of yang-sheng is always in the show, and many treatments are 
based on Chinese medicine; the content and format is consistent. The show has a 
loyal viewing group. Most of its audiences have watched the show for years and 
even take notes during the broadcast (Zhang, 2012). 
 
When the show premiered in January 2009, the average rating for the first 
month was 0.59. The average rating in February was 0.77, and increased to a 3.69 
in November, which was 800 percent higher than the previous ratings in that time 
slot (Zhang, 2012). The improvement of ratings in non-prime time caused the 
show to be moved closer to prime time in order to gain audience. The show 
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moved to 5:45pm on May 4th, 2009. In January, 2010 the show moved to 5:25pm 
and was lengthened by 30 minutes. The modifications didn’t cause any decrease in 
the ratings. On the other hand, since the brand was well built, these changes 
helped the show increase audience loyalty. In 2011, the show generated the 
number 1 rating in the time slot and its genre (Feng, Qi, Wang, 2012). The best 
local rating was 4.8, with a share of 21.6; the best nationwide rating was 0.8, with 
a share of 4.2, which was the highest among the health programs (Shi, 2013). 
 
In 2013, Yang sheng tang was one of the most expensive shows in which to 
air a commercial on Beijing Satellite TV. A 5 second commercial during the show 
cost $1428, 15 seconds cost $2857, and 30 seconds cost $4761 (Zhang, 2012). 
The price of a 15 second commercial decreased to $2380 in 2014 because the 
ratings decreased 8 months in a row in 2013 (Li, 2014). 
 
Beijing Satellite Television is a channel of Beijing Television (BTV). The 
network was founded on May 16, 1979 and has become a primary media network 
in China. It owns 15 channels, 2 nationwide broadcasting channels, 12 local 
channels and 1 international channel. BTV has 120 programs, 90 of which are 
produced in its own studio. It airs 300 hours of content per day and reaches 250 
million viewers in China (Yi, 2011).  
 
Compared to other networks in China, BTV is more cautious in avoiding a 
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violation of state policies. SARFT, also based in Beijing, has strict restrictions on 
broadcast content. While singing, talent and reality shows became popular in the 
television industry in China, BTV didn’t make an effort to follow the trend, since 
any new trend could risk violating SAPPRFT’s rules. Being conservative has 
become a characteristic of BTV. Different from entertainment networks targeted 
younger audiences, BTV built a brand image as mature, traditional and 
trustworthy among seniors. 
 
Based in a large city, BTV enjoys the ability to secure connections with the 
richest medical resources in the country. Beijing has 415 hospitals; 48 are top 
ranked in the country. There are four medical schools with clinical medicine based 
in the city (Wu, 2013). BTV cooperates with these hospitals and colleges to secure 
accurate medical information, for its shows. Producers and executives discuss 
show details with doctors and professors. Each line written in the script is certified 
by professionals that they are true and will not mislead the audiences. In return, 
the professionals who offer their knowledge have a chance to be invited to the 
show. It helps to draw patients into their waiting rooms. 
 
3.2 The X Doctor 
The X Doctor, produced and distributed by Beijing Satellite Television, 
launched in 2013 with a group of professionals that included ER physician Dr. 
Wang Cheng Gang; plastic and reconstructive surgeon Dr. Luan Jie; 
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cardiothoracic surgeon Dr. Li Jian Ping, as well as anchor Yueyue. The show has 
been heralded for providing viewers with entertaining and easily understood 
information that is essential to overall health. It is a weekly talk show that debuted 
in October, 2013. The concept is a team of medical professionals, occasionally 
celebrities/guests, discussing a range of various health-related topics and 
answering questions from viewers. Through this method, the show provides 
viewers with well-rounded and easily understood prescriptions for health and 
wellness. 
 
The show premiered on a Thursday at 10:20 pm. To attract a greater audience, 
it was moved earlier to 10pm. In 2014, the price of airing 15 second commercials 
during the show was $3174; 30 second commercials were $6349, both higher than 
the original show. As of July, 2014, the show had produced 41 episodes (Su, 
2014). 
 
The X Doctor was launched by Beijing Television as a spin-off of Yang sheng 
tang since the advertising revenue of the original show started to decline in 2014. 
The new show targets a younger audience age 35-55. It is broadcast on Thursdays 
at 10pm. The average age of the doctors is 43, which is 9 years younger than Yang 
sheng tang’s doctors. Each of the co-hosts bring a specialized and unique 
background (Su, 2014). 
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The program is ranked number 1 in Mainland China. The share of the 45-55 
audience was the highest (Li, 2014). 
 
Instead of seniors, the show targets middle aged audiences. The image of the 
host group is young, stylish and professional. The topics have more variety, 
including emergency treatment and plastic surgery, which are more attractive to 
this age group. The host group is called The Dream Team; they speak in an active 
and easy way instead of being serious. Being selected from 300 male doctors, the 
3 hosts are all attractive. The ER doctor, Wang, age 33, is the youngest. His image 
is set as a handsome young geeky guy, and has a romance with the only girl in the 
host group, Yueyue. The plastic surgery doctor, Luan, is gentle and good at talking 
with women. The cardiothoracic doctor, Li, a post doctorate from Harvard, is 
mature and humble. These characters are valued by Chinese women audiences. 
Yueyue, who usually dresses in formal suits in Yang sheng tang, is normally 
dressed in a stylish dress or skirt. The hosts’ costumes include white robes and 
fancy suits, which help to create a professional image. 
 
3.3 The Encyclopedia Talk Show 
The Encyclopedia Talk Show was launched in 2009 by Hunan Television. At 
the very beginning, it was an entertainment talk show that introduced knowledge 
of different industries with an encouraging tone. After a series of productions on 
health topics, the show changed focus and became an entertaining and educational 
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health talk show. 
 
In 2010, a scandal surrounding the show was revealed; the “health 
professional” Zhang Wu Ben, well-known by audiences, was revealed to have no 
medical credentials. The scandal caused damage to the show’s ratings and 
credibility and the television station was punished by SARFT since it violated 
policy. The show was banned on Jun 7th, 2010 in the middle of the broadcast 
season. After a 5 month hiatus, the show was broadcast again. The weekly talk 
show became seasonal, which was regarded by SARFT as a way to make the 
show more carefully produced (Yu, 2011).Since then, the show attempted to 
become a health show that provided practical information for people of all ages. In 
the second season, the production team paid more attention to the content to be 
correct on science. The third season launched in September, 2011, which was its 
last. 
 
The Encyclopedia Talk Show, as most of the programs on Hunan Television, 
is very entertaining. This entertainment strategy helped the show build a large 
audience of different ages. The show has two hosts and three assistants. Both the 
hosts and studio audience are very active. The set design of the studio and the 
hosts’ appearance look young, stylish and easy-going. It broke the stereotype that 
a health show had to be serious and only viewed by seniors. Young people become 
the major audience of the show and a large portion of the audience is teenagers 
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(He, 2011). The average rating of the first season of 2010 was 1.1, with a share of 
2.7, and 36 million viewers. On the average, each episode had 28 million viewers. 
Starting in March, 2010, the rating became stable at 1.0 (Yu, 2011). 
 
Comparison research, conducted by Zhao Yuwen on Yang sheng tang and 
The Encyclopedia Talk Show in 2002 revealed that, among younger audiences, 
The Encyclopedia Talk Show was more popular. 40% of young people had 
watched the show, while only 15% had watched Yang sheng tang. 20% of older 
people had watched The Encyclopedia Talk Show; 60% of them had watched Yang 
sheng tang. The top reason to watch The Encyclopedia Talk Show was looking for 
health information and entertainment. 43% of people who watched The 
Encyclopedia Talk Show trusted most of the content, with 73% for Yang sheng 
tang. 50% felt the content was dubious. 60% of people were aware of the Zhang 
scandal. People think the scandal happened due to two reasons: the television 
station was irresponsible when pursuing high ratings and audiences lacked basic 
medical knowledge (Zhao, 2012). 
 
The Hunan Broadcasting System (HBS) is China’s second biggest television 
network after CCTV (He, 2011). The television network is owned by the Hunan 
provincial government. The network is based in Changsha in the Hunan Province 
and Xining in the Qinghai Province. On May 20, 2009, the television network 
expanded its service to Hong Kong and North America. The Hunan Broadcasting 
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System first aired on October 1, 1970 as a local television station in Changsha, 
Hunan Province, China. It expanded its network via nation-wide satellite 
television on January 1, 1997. The System owns 3 national broadcast channels, 1 
international broadcast channel, 7 provincial broadcast channels and 5 pay digital 
channels. Additionally, the network owns 9 radio channels and 8 media companies 
(Zhao, 2012).  
 
Hunan Broadcasting System’s nation-wide channel, Hunan Satellite 
Television (Hunan TV) created Happy Camp, one of China’s first variety shows. 
Happy Camp remained China’s highest-rated TV show, until its ratings were 
overtaken in 2008 by Jiangsu TV’s If You Are the One. Hunan TV is also known 
for Super Girl, a national singing contest. Hunan TV also aired many highly-rated 
drams including Palace and Scarlet Heart. Hunan TV is currently China’s second 
most-watched channel (Yu, 2011). 
 
Hunan TV is one of the most successful provincial TV stations based on 
revenue. Compared to other networks in China, it is much more market-driven 
(He, 2011). 
 
3.4 Health Matters the Most 
Dr. Oz is an American syndicated television talk show that launched on 
September 14, 2009, produced and distributed by Sony Pictures. The show is 
  
28 
hosted by Dr. Mehmet Oz, and is produced by Mindy Borman and Amy Chiaro.. 
The show was once nominated for an Emmy award for best talk show. The 
production team includes a medical unit made up of researchers, medical 
producers and physicians. The medical unit works daily with Oz and producers in 
developing, writing and producing show segments (Roizen, 2009). 
 
Zhejiang Television acquired the copyright to produce its Chinese version, 
which is titled Health Matters the Most. The show premiered on October 13th, 
2010 and aired on Tuesdays and Wednesdays at 11:05pm on Zhejiang Television. 
It was a co-production of Zhejiang Television and Sony International. The show 
was based on the original American format but added local elements. Significant 
amounts of research and scientific content were imported from the original 
production team. Liang Dong, the Chinese Dr. Oz, was famous as an 
entertainment show host. The production team planned to combine his 
entertaining style with the health show. This show was the first health show in 
China that introduced both modern medicine and traditional Chinese medicine. 
The show examines a health issue from 2 medical points of view; Western and 
Chinese. There are four plot themes in the show: western medicine, Chinese 
medicine, Question and Answer and Mom’s secret prescription. The last plot 
theme, Mom’s secret prescription was a new plot in the Chinese version, which 
was built to attract local Chinese audiences. 
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Compared to the Encyclopedia Talk Show, this show made effort to find a 
balance between being entertaining and informative. Liang Dong, the host, joined 
Phoenix Television in 1998. He was known by Chinese audiences as the host of 
Phoenix Early Morning, Sports News and Gathering in Phoenix. Liang’s style was 
smart and sharp. He was talented in presenting his opinions on current issues as a 
news anchor. However, his style does not fit a health show; he talks too much 
while the professional can barely explain the topic (Zhao, 2012). His style 
weakened the show’s authority and professional image. The show is considered 
much less trustworthy and informative (Zhou, 2011). 
 
The show’s target audience is 25-35. This group in China is called 
“generation after 80s”. They are the first generation of the single child policy, 
beginning their careers and building families. In order to attract this group, the 
topics focus on how to take care of children 0-7 and seniors at the age of the 
audiences’ parents. The strategy did not help improve the ratings (Xiao, 2013). 
The show was not produced with good quality nor well designed. The studio 
looked small and cheap (Zhang, 2013). Production was terminated in 2011 after 
failing to attract as much attention as other Liang Dong programs. 
 
Zhengjiang Television is China's fourth biggest television network after 
China Central Television (CCTV), Hunan Broadcasting System (HBS), and 
Jiangsu Broadcasting Corporation (JSBC). The television network is owned by the 
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Zhejiang provincial government. Its brand logo was set up in 2008 as “China 
Blue”. The most watched shows include The Voice of China, Chinese Dream and I 
Love Lyrics, which are all among the most watched shows in China. Its strategy is 
being entertaining as well as cultural and the network tries to find the balance 
between them (Zhang, 2013). 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
31 
CHAPTER FOUR：RESULTS 
4.1 Should Yang-sheng programs be more entertaining? 
The Encyclopedia Talk Show is the most entertaining health program in China. 
It targets viewers 15-35, which is totally different than other shows. Although it is 
defined by Hunan Television as a health program, it is actually an entertainment 
show. The writers, hosts and producers all worked for entertainment shows. It is a 
strategy to circumvent the “limited entertainment order” and other regulations of 
SARFT. The show was well-produced from the hosts’ appearance and set design 
to film packages. Hunan Television is very experienced in producing such kind of 
show.  
 
“It is easy to produce a show like The Encyclopedia Talk Show. It cost an 
average of $500,000 to produce an episode of The Happy Camp, the top rated 
show on Hunan Television, while The Encyclopedia Talk Show costs much less 
and is very economical. The commercial revenue is 10 times the production cost. 
The producing and filming process are easy, with just several kids sitting with the 
hosts and experts on the stage, talking casually with each other or sometimes 
using a whiteboard with “health rules” on it. The crew doesn’t need to wait for 
any star’s schedule, nor be tense about SARFT’s regulations. 5 to 6 episodes can 
be filmed in one day (The X Doctor films 2 in one day). There’s no need for 
entertaining performances nor exciting lighting and sounds; the experienced hosts 
can make the show complete.” -Xu Taoran, a producer of the show （Zhang，
2013）. 
 
As the most market-oriented station, it is easy for Hunan to produce such a show. 
The production team is getting used to attracting audiences with shocking facts 
and controversial speech. The team is not cautious enough about medical facts and 
does not study it much before it airs (Zhang, 2013). 
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The X Doctor made an attempt to be both serious and entertaining. Compared to 
other shows on Beijing Television, the show is very relaxing. It has entertaining 
facets, such as the good-looking hosts and 3D special effects. For instance, when 
the host talks about hearing, audiences will see a living heart in his hand created 
by special effects. The X Doctor is the first health show in China doing animation 
(Su, 2014). The X Doctor finds a balance between being serious and entertaining.  
 
4.2 How do writers and producers avoid making mistakes on science 
information? 
 
The production teams of Yang Sheng Tang and The X Doctor are experienced in 
the production of health shows. The producers are very responsible with the 
content they are presenting on television. Beijing TV has very strict standards for 
accuracy of content. Writers study a topic, read academic articles and books, and 
interview two to three doctors or professionals to make sure they understand the 
subject matter well. Controversial content will not be aired so as not to mislead 
the audience. Writers, producers and executives will have meetings discussing the 
scripts and lines. Zhangli, the general producer of The X Doctor, who has also 
worked in Yang Sheng Tang for years, was graduated from a local medical school. 
She worked in a hospital and become a reporter focused on public health affairs. 
In 2002, when SARS spread in China, she went to the isolation area three times as 
a reporter. After that she became a producer of health program. The background of 
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the producer became one of the most important factors in guaranteeing the 
accuracy of the content. 
 
“Writers and producers of Yang Sheng Tang have different requirements for the 
quality of the show. They discuss the script and lines with professionals time after 
time. They have to understand the issue first and ask the experts to ‘translate’ 
complicated principals of medical science for them. They will let the expert know 
how to make the statement understandable and attractive to the audiences. The 
interpretation should be easy to understand. The writers and producers regard 
this as the hardest part of their work since the process goes back and forward. It 
usually takes three to four times for them to settle down a script. “-Liu Zhe, a 
writer who has worked in Yang Sheng Tang for five years (Su, 2014). 
 
The production team of The X Doctor has found a balance being entertainment 
and information, based on accuracy. It is more visually interesting compared to 
most yang-sheng programs, since the stage, lighting, film packages and animation 
are well designed. The Encyclopedia Talk Show is also well produced on its visual 
components, but there are no medical professionals on the production team and 
they made mistakes concerning medical knowledge. To produce a good 
yang-sheng program, it is important to get medical professionals involved in the 
production process as much as possible. Developed from Yang Sheng Tang, 
writers and producers not only consult medical knowledge with professionals, but 
also invite doctors to create content. The three physician hosts attend meetings 
two weeks preceding shooting, and discuss each line with the production team. 
Two of the hosts are prestigious in the industry, which makes them much more 
cautious and concerned about accuracy. 
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CHAPTER FIVE: DISCUSSION 
 
Health programs should be more entertaining to attract larger audiences, not only 
seniors but also young people. When a show is more vibrant, it is easier to attract 
an audience. It makes health programs more understandable, amusing and 
effective in communicating the subject matter; it will also attract younger 
audiences. Television stations, such as Hunan TV, should learn from prior scandal 
and not invite dubious experts and broadcast inaccurate health information. The 
style can be vigorous or entertaining, but it should always be based on facts.  
 
The production team of yang-sheng programs should have medical professionals 
involved during the production process. Medicine is too complicated to be easily 
understood by producers; when they are distracted by studying medicine, they lose 
energy to be creative on the content. This is the common dilemma that the 
industry is facing. 
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